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win|win CEO Roundtable Event Highlights Importance of Gender Diversity on Corporate Boards and in Executive Ranks
________________________________________________________________________________________________________________________________________
Kansas City, MO - Kansas City’s win|win campaign gained momentum this week by continuing the growing conversation around how to achieve gender diversity in the board room and at C-levels and, in turn, create a competitive advantage for Kansas City businesses. 

Joe Keefe, President and CEO of Pax World Management, LLC, a recognized leader in sustainable investing, led a roundtable of Kansas City’s top CEOs to drill down on the topic. In a speech later that day, Keefe challenged the Kansas City audience to begin thinking of gender diversity as an investment strategy. 

“There is a growing body of data that suggests that the status and role of women may be an excellent clue to a company’s growth potential,” said Keefe. “Numerous studies have shown that companies that empower and advance women are likely to reap the benefits in terms of improved performance and profitability.” 

Mr. Keefe referenced a 2007 Catalyst study that divided Fortune 500 companies into quartiles based on percentage of women on their boards. The top quartile companies out-performed the bottom quartile in return on equity, return on sales and return on invested capital by 42 to 66 percent on all three financial indicators. 

He further cited a McKinsey survey that found, of companies that had made efforts to empower women in emerging markets, 34 percent reported increased profits and another 38 percent said they expected to see profit as a direct result of those efforts. 

Area companies, including KCP&L, AMC Entertainment and US Bank, are finding this to be true.

"When we did an assessment of talent across our company, we had a large number of women who rose to the top,” said KCP&L CEO Mike Chesser. “The key was to close the barriers. The more we did, the better they did."
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“The business case for gender diversity is crystal clear — and closing what we might call “the gender gap” looks to be a very profitable proposition,” Keefe said. 

So if gender diversity is so profitable, how do we invest in it? Keefe focused on two ways: 

First, PAX World Management is integrating a gender lens into fundamental analysis and investment portfolio construction. Keefe argues that when investors and managers ignore gender diversity, they are leaving money on the table. Questions investors ask should include: 

1. Does the company have diverse boards and management teams? 

2. Do they provide unsafe work environments for women by encouraging or tolerating harassment?

3. Do they have a history or pattern of discrimination against or mistreatment of women or market products that demean women or use negative stereotypes in their advertising, marketing or promotion?  

Secondly, investors and advisors need to exercise their right to say “NO” to all-male corporate boards. By adopting a proxy voting policy that says you will withhold your support from any board that does not include women, you immediately become an active part of the solution. 

Diversity at the top is not just an emerging trend. As a recent McKinsey report put it, “When women are 60 percent of the talent and 90 percent of consumers, it’s not diversity, it’s the future.” Newsweek cited women as the biggest emerging market in the history of our planet. 

The win|win campaign, spearheaded by The Central Exchange, was founded to capitalize on this mega trend by increasing gender diversity at the top of KC region companies and ultimately grow business.

“After spending time with some of our top CEOs, I believe Kansas City is at a tipping point,” said Nancy Mellard, incoming win|win chair. “With a campaign like win|win in Kansas City, we have built a foundation to force the numbers. This is a time in our city’s history where doing the right thing intersects with a smart and successful business strategy.” 

About win|win: The win|win campaign was founded in 2009 by a coalition of Kansas City business advocates with a vision to advance the Kansas City region: Greater Kansas City Chamber of Commerce, Greater Kansas City Community Foundation, Kauffman Foundation, Kansas City Area Development Council, The Central Exchange and UMKC – The Bloch School. For more information, and a complete list of supporters visit winwinkc.com. 
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